

















and the sponsorship and workings of an information agency
will change to meet new circumstances and changing
conditions. ,

This Commission believes that in the foreseeable future in-
ternational information should be the responsibility of a
government agency. It feels that the work of the United
States Information Agency (USIA) could not be done by
private organizations.

It is felt however that private enterprise can be of great
help. Government facilities and information should be made
available whenever feasible to privately owned U. S. media to
facilitate their dissemination of information commercially to
foreign customers.

In addition, private groups and organizations as in the re-
cently launched People-to-People program should been-
couraged and assisted in the development of projects that will
supplement the work of Government agencies.

What are USIA’s achievements?

The Agency’s own semi-annual reports to Congress provide a
detailed and specific record of its successful programs and
operations.

Certain general achievements however are also worth men-
tioning. These include:

A. It bas increased its effectiveness. USIA has continued to
improve its operations, and has built up a highly effective
organization capable of delivering messages quickly and
via many media to large sectors of the world’s population.
This includes the ability to reach people effectively behind
the Iron Curtain.

B. It bas been dependably accurate. This has been a year
of crisis after crisis. At such times it is particularly im-
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that USIA libraries abroad now have many more books
in the native language of the country.

3. The inauguration of the low-priced, paper-bound book
program to meet the communist cultural drive in South
Asia and the Far East.

4. The construction and distribution of exhibits dramatiz-
ing such U. S. themes as “Atoms for Peace”, the Presi-
dent’s “Open Skies” inspection program, and ‘““People’s
Capitalism.” ’

5. The publicizing of U. S. participation in trade fairs in
many countries.

6. Arranging and publicizing in the field the cultural
presentation program administered by the Department of
State under the President’s Fund.

7. The successful administration by USIA’s Cultural and
Public Affairs Officers in the field of the Department of
State’s exchange-of-persons program.

8. The production of the Sukarno film, based on the visit
of President Sukarno of Indonesia to the United States,
and production of the regular monthly motion picture
newsreel, “Our Times”.

9. The development of two new radio programs, ‘“Music
USA”, and “Panorama USA”, a program about life in
the United States. Both have gained large audiences in
the free world, as well as in countries behind the Soviet
curtain.

10. A substantial increase in the development and use of
USIA materials for television abroad.

11. The organization of a Junior Officers’ training pro-
gram. :

12. The assignment of eleven research officers abroad, and
the use of public opinion polling and survey techniques
where possible.






steps in the right direction. But the Commission again urges
that special attention be given to this crucial area.

What limiting factors affect USIA?

There are certain things that stand in the way of acceptance of
USIA’s messages around the world. Among these limiting
factors are:

1. The U. S. Government must make its foreign policy de-
cisions faced with the dilemmas of the troubled world.
Because of divided opinion in the world, these opinions
will please some, will displease others. As a result, re-
ceptiveness of USIA’s messages will be high in certain
areas, low in others. This cannot be avoided. It empha-
sizes the necessity for an official U. S. voice which—
whether what it says is pleasing or displeasing—will be
believed, because its reputation for honesty and integrity
is beyond suspicion.

2. The unflattering, seamy side of U. S. life is often vividly
portrayed by motion pictures, paper-back books, and
other U. S. commercial media. Acceptance of such media
abroad, and belief in their sensationalism by people who
have little else to judge us by, severely limits the accept-
ance of USIA’s less sensational, but far more accurate
picture of life in the United States.

3. Some foreign media play up out of all proportion un-
fortunate domestic incidents from the United States.
Their unrealistic emphasis also creates false impressions of
life in this country, and makes it harder for USIA to
register the truth.

4. Conflicting statements by high government officials,
members of Congress, and others also tend to create
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3, Its position in Government—More than ever before the
Agency plays an important role in the national security
structure of the U. S. government. The Director is a
full-fledged voting member of OCB. He attends NSC
meetings, and Cabinet meetings. At the present moment
it seems right that the government’s information arm
should be so well considered at the highest policy-making
levels. The Commission would like to stress again its
conviction that USIA can serve most effectively at those
levels if it is an independent agency.

What should the USIA budget be?

It is neither the Commission’s desire nor its responsibility
to advise as to the proper level of the Agency’s budget.
Certain facts however may have a bearing.

It is clear that we stand at a great juncture in world events.
Conditions for disseminating information about U. S. policies,
intentions, and programs are at their most favorable point
since 1945. The emerging role of the UN, the increasing
problems facing world communism, U. S. support of the
new-nation building programs, and the long-range peaceful
plans of the United States are among the important messages
that must be conveyed to the world.

In the light of this need, and facing the expanded oppor-
tunities for service, it seems logical that some expansion of
the budget would be in order. Certainly, the budget should
be large enough to permit the USIA to meet successfully
the challenge that is before it.
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